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The global landscape of entrepreneurship is rapidly evolving, driven by the
increasing need for innovative solutions to address complex societal
challenges. This research investigates the pivotal roles played by universities
and governments in fostering entrepreneurial pursuits among educated
youths, aiming to identify effective strategies for empowering the next
generation of innovators. Through a comprehensive analysis of current
practices and policies, this study explores how the synergistic collaboration
between higher education institutions and government entities can cultivate
an environment conducive to entreprencurial success. Universities are
uniquely positioned to influence entrepreneurial development through their
educational programs, research initiatives, and networks. This research
examines how universities integrate entrepreneurship into their curricula,
support student ventures through incubators and accelerators, and leverage
their research capabilities to spur innovation. The study highlights successful
case studies where universities have significantly contributed to
entrepreneurial ecosystems, emphasizing the importance of interdisciplinary
approaches and experiential learning. Parallel to the role of universities,
government policies and programs play a crucial role in shaping the
entrepreneurial landscape. This research evaluates various government
initiatives designed to support entrepreneurship, including funding schemes,
regulatory frameworks, and public-private partnerships. The analysis
underscores the impact of policy measures such as tax incentives, grants, and
subsidies on the entrepreneurial climate, and how effective government
support can reduce barriers to entry and promote sustainable business
practices.

The intersection of university and government efforts is particularly
significant. The research identifies areas where collaboration between these
two entities can enhance entrepreneurial outcomes. For instance, joint
programs that combine academic resources with governmental funding can
provide a robust support system for aspiring entrepreneurs. By understanding
and enhancing the collaborative efforts between these key actors, this
research aims to offer actionable insights that can guide policy-making and
educational strategies, ensuring a more innovative and entrepreneurial future.
Keywords:  Entrepreneurship, University Initiatives, = Government
Regulations, Market Expansion, Capital Utilization.
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1. INTRODUCTION

Quick acceleration in entrepreneurship is necessary for both societal advancement and
profitability. Here, Lu et al. (2021), mentioned, that entrepreneurs are highly eligible to create value
by taking advantage of opportunities, finding proper solutions to issues, and taking progressive action.
In the matter of opportunities given to entrepreneurs, the role of government and universities need to
be mentioned. It can be seen that in recent times, colleges and governments have taken many initiatives
to support the journey of entrepreneurs to establish their brands effectively (Tunio et al. 2021).
Entrepreneurs take chances with ideas while developing business structures as well as bringing new
technologies into the market in a larger way that larger companies cannot. The foundation of
innovation and entrepreneurial exercise is provided by universities in the initial stage of the
entrepreneur’s journey. Universities offer adequate resources, talent, and environments that encourage

the creation of game-changing ideas.

Studying the process of starting a new business fosters the development of leadership and
networking skills among educated youths. According to, Wakkee et al. (2019), learning about
entrepreneurship can help accelerate the analytical, organizational, and interpersonal capabilities of
individuals. The university takes responsibility for ignoring interested educated youths in the way
businesses need to be managed and finding solutions for each challenge. Educated youths are able to
learn the role of teamwork in business development and the value of risk assessment in an effective
way. It can also be seen that entrepreneurs need to have a special skill set for communicating in an
effective manner that can help in building professional relationships with all stakeholders. In addition
to this, Elnadi & Gheith (2021), mentioned government plays another important role in supporting

entrepreneurship initiatives in an effective way

198.08
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Figure 1: List of countries with the suitability for entrepreneurship in 2023
(Source: Statista, 2023)

Figure 1 represents the list of countries that are suitable for entrepreneurship in 2023. Based
on data provided by StartupBlink, the United States has ranked as the greatest country for startups in
2023. The United States scored 198.08, about four times as many points as the United Kingdom, which
came in second place with a score of 51.22 (Statista, 2023). Third place went to Israel with its score
of 46.57 on the list (Statista, 2023). The suitability of a nation to start a business can be determined
through the analysis of the initiatives taken by governments such as sanctioning grants, and subsidies
and providing a suitable regulatory framework (Ward et al. 2019). It can be seen that the government
help candidates with new and innovative ideas with networking facilities which can help them in

connecting with investors and mentors effectively.

Governments of different nations have taken the initiative of encouraging educated youths who
pursue entrepreneurship by providing financial aid and a suitable regulatory framework. However,
challenges can be seen in this process. According to, Fischer et al. (2021), university administrative
obstacles can impede external stakeholder engagement or new entrepreneurship projects from getting
off the ground more slowly. It can also be that the implementation of laws that encourage educated
youths to take entrepreneurship mentorship and the release of cash might be delayed due to
bureaucratic procedures and red tape. Universities can face difficulty in keeping curricula and
programs up to date with the quickly evolving demands and trends of the industry (Mukhtar et al.
2021). Changing legislation to keep up with the dynamic nature of developing sectors and
entrepreneurial ecosystems can also be challenging. Despite all the existing challenges,
entrepreneurship holds a high value in supporting the economic and social responsibility of nations,
thus, the government has gradually adopted suitable policies to support the new business ideas

effectively.
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Figure 2: Factors important in the ecosystem of entrepreneurship
(Source: Influenced by Al-Kwifi et al. 2020)

Figure 2 depicts the important factors required to become successful as an entrepreneur. It can
be seen that proper education and training, government and its regulatory framework, proper funding
and mentorship programs are highly essential in the ecosystem of entrepreneurship (Al-Kwifi et al.
2020).

AIM

Entrepreneurship has become an essential element in the modern age to change the social and
economic outlook of a nation. The job of this study is to investigate the role of government and

universities in order to support educated youths who desire to pursue entrepreneurship.
OBJECTIVES

(a) To understand the value entrepreneurship holds in social progress and prosperity

(b) To discover the role of universities in supporting educated youths pursuing
entrepreneurship

(¢) To evaluate the responsibility of government initiatives in supporting educated youths
pursuing entrepreneurship

(d) To discover the challenges faced by new businesses or entrepreneurship during their market

launch
RESEARCH QUESTIONS

(a) Why does entreprencurship hold high value in social progress and prosperity?

(b) What is the role of universities in supporting educated youths pursuing entrepreneurship?

(c¢) How governments fulfill its responsibility in supporting educated youths who pursue
entrepreneurship as a career?

(d) What are the challenges new businesses or entrepreneurs face during their market launch?

HYPOTHESIS

H1: There is a strong correlation between university programs and initiatives and the success

of entrepreneurial success
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H2: The relationship formed between government policies and successful entrepreneurship

shows a positive correlation

H3: A strong correlation between resource availability and success in entrepreneurship can be

secn

Understanding the responsibilities of universities and government bodies in supporting the
careers of entrepreneurs is highly important. This can help educated youths with an interest in the
business field to participate in competitions and skill-enhancement programs accordingly (Smith et al.
2020). Thus, the study holds the purpose of informing fellow researchers and educated youths with
entrepreneurship skills to identify the areas that need to be considered. A brief discussion regarding
the importance of entreprencurship for social and economic development has been done in this part
along with both universities and the government's role in supporting entrepreneurial careers has

elaborated in brief.
2. LITERATURE REVIEW
Value of entrepreneurship in social progress and prosperity

In order to drive social progress and prosperity, the role of entrepreneurs is highly valuable. It
can be seen from the discussion of, Anlesinya et al. (2019), that through promoting innovation,
generating employment, and tackling societal issues, entrepreneurship is essential to advancing social
progress and prosperity. Significantly contributing to the expansion of jobs are small and medium-
sized businesses, or SMEs, which are frequently run by entrepreneurs. According to, Hoang et al.
(2020), entrepreneurs are the vanguard of innovation, creating new products, services, and technology
that can boost productivity, raise the standard of living, and deal with urgent societal challenges.
Starting from solutions to consume energy in a sustainable manner to the innovation of affordable

healthcare technologies, entrepreneurship initiatives are always pushing boundaries.

It can be seen that jobs created by entrepreneurs are flexible and suitable for any kind of skill
set. In situations like a high rise of unemployment in different nations, entrepreneurship can be an
effective tool to support the youth and skilled workforces by providing suitable job roles (Neneh,
2022). Supporting people from economically weaker backgrounds has become possible through
entrepreneurship initiatives. In this context, Hameed et al. (2021), mentioned that participation in civic
life is encouraged by entrepreneurship since people actively build their economic futures. Promoting

individuals to start and grow their businesses helps to fortify civic society.
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Figure 3: Support of education institutes for entrepreneurship pursuing educated youths
(Source: Influenced by Putro et al. 2022)

A successful business owner increases revenues and diversifies the products and services
offered by their company. Here, Bazkiaei et al. (2020), explained that diversification in production and
service offerings in entrepreneurship can encourage economic growth and raise overall national
income. In emerging countries, entrepreneurship has two main benefits which are higher economic
growth and lower unemployment. Conversely, Wegner et al. (2020) mentioned that in developed
countries, entrepreneurship promotes social innovation, opens up new markets, and encourages
inventiveness. Through promoting eco-friendly behaviour and the evolution of sustainable
technologies, entrepreneurship has the potential to improve environmental sustainability. According
to, Putro et al. (2022), sustainable businesses and practices address environmental concerns and
promote responsible resource management. Thus, it can be seen that entrepreneurship holds a high

value in social progress and prosperity.
The role of universities in supporting educated youths pursuing entrepreneurship

Universities play a vital role in backing educated youths who hope to pursue entrepreneurship
by equipping them with guidance, instruments for learning, and a supportive environment. As opined
by, Che Embi et al. (2019), academic institutions can include entrepreneurship courses and programs
in their curricula to give educated youths the knowledge and practical expertise they need to start and
manage their businesses. Educated youths pursuing specialist degrees in entrepreneurship receive a
comprehensive understanding of business principles and strategies from various colleges. Here,

Soomro et al. (2020), explained startup incubators are available at many universities which help in

IJWOS | Vol.2 No.11, November 2025 | https://ijwos.com 506



International Journal of Web of Multidisciplinary Studies
E-ISSN: 3049-2424

providing resources, mentorship, and physical space to student entrepreneurs as they develop and

introduce their enterprises.

Individuals who acquire entrepreneurial teaching and training are endowed with the capacity
to specify business possibilities, as well as the self-worth, expertise, and abilities to take advantage of
them. According to, Balasubramanian et al. (2020), an education that emphasises entrepreneurship can
be beneficial to all educated youths, though girls stand to earn the most from it. Through
entrepreneurship education, females can become more risk-takers, embrace their competitive side, and
grow as leaders. In this context, Aboobaker (2020), mentioned educated youths can learn more about
entrepreneurship and work and grow in an interdisciplinary atmosphere that extends beyond their topic
of study. Universities are able to generate revenue and enhance the engagement of their business
courses by offering advisory services to small enterprises and charitable organizations. Universities
ensure that each student who pursues business studies acquires proper theoretical knowledge as well

as practical knowledge.

Government Policy

e Supportive
Government Policies

e Policy Implementation

e Government Funding

Economic
Entrepreneurship Development
e StartUp Motive ® Job Creation
e Creativityvand e SME
innovativeness Development
e Risk Taking e Wealth CreationJ

Figure 4: role of government initiatives in entrepreneurial development
(Source: Influenced by Chen et al. 2021)

Universities effectively conduct seminars and mentorship programs to increase the connection
of educated youths with valuable people from different business fields. This process gives educated
youths a chance to learn ways of developing business pathways by mitigating challenges and handling
teams well from the experiences of entrepreneurs effectively (Chen et al. 2021). In addition to this, the
educated youths with thriving ideas that can help in adding value to the economic, environmental and
social front effectively can have a special concern from teaching staff and administrative department
to pursue their growth with proper allocation of resources. In universities, educated youths are able to

gather knowledge with diverse skills like leadership, decision-makers, investors and portfolio bearers
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(Che Embi et al. 2019). All the skill sets are able to increase brand reputation and increase footfall of
customers. With the changing perception of people due to the rising awareness of social and
environmental reportability, entrepreneurs need to consider the factors that can feed the needs of
people effectively (Neneh, 2022). Therefore, universities and educational institutes hold the

responsibility of supporting educated youths who are interested in making a career as an entrepreneur.

Evaluation of the responsibility of government initiatives in supporting educated youths

pursuing entrepreneurship

Government programs have a powerful impact on the way educated youths with a desire to
lead entrepreneurship are able to innovate, start enterprises, and support economic growth. According
to, Pulka et al. (2021), developing and implementing guidelines that support an atmosphere that
encourages entrepreneurial activity is one of the main duties of the government in this regard. The
options accessible to educated youths pursuing entrepreneurship are directly impacted by policies
ranging from financial assistance to regulatory frameworks. It can be seen from the discussion of,
Secundo et al. (2020), that one of the main components of government programs to assist student
entrepreneurs is financial support. The governments of nations are able to reduce the financial
obstacles that frequently block the launch and expansion of startups by offering grants, subsidies, and
low-interest loans. As opined by, Anwar & Abdullah (2021), funding from the government acts as a
vote of confidence which helps in encouraging educated youths to follow their dreams of becoming
entrepreneurs. Targeted financial assistance can also help with particular issues that student

entrepreneur’s encounter, like finding reasonably priced workplaces and other resources.

It can also be seen that regulatory frameworks designed by government bodies in different
countries are able to support educational systems in different institutions that provide business studies.
In this context, Sansone et al. (2021), mentioned that government programs that streamline the
licensing, compliance, and business registration processes are especially helpful to educated youths
with minimal resources for navigating complex regulatory structures. The government encourages
educated youths to concentrate on building and expanding their enterprises instead of being hampered
by administrative obstacles by establishing a favourable regulatory environment. Here, Saptono et al.
(2020), mentioned that government-run networking occasions and mentorship programs play a key
part in giving educated youths the direction and contacts they need to pursue their entrepreneurial
dreams. It can be seen that creating networks of mentors that link student startups with industry experts,
administrative representatives, and seasoned business owners can greatly increase the chances of

success. Moreover, networking platforms, conferences, and events supported by the government give
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educated youths the chance to present their discoveries, get advice from seasoned business owners,
and make connections with possible investors (Raharjo et al. 2023). Hence, it can be said that, in the
process of encouraging educated youths to pursue a career in entrepreneurship, government initiatives

play an important role.
3. METHODOLOGY

The success of a research study largely depends on the relevance and rigor of its data collection
methods, which are crucial for maintaining both accuracy and ethical standards. A deep understanding
of the study’s objectives is essential in selecting the most appropriate data collection method, ensuring
that the gathered information aligns with the research goals (Ukoha & Mtshali, 2023). In the present
study, a primary quantitative approach was chosen to examine the roles and responsibilities of
universities and governments in supporting students who pursue entrepreneurship as a career. This
method was selected for its ability to provide measurable and comparable data, essential for analyzing
the support structures available to aspiring student entrepreneurs. Data collection was conducted
through a survey, a common and effective quantitative technique (Mwita, 2022).

The survey involved a carefully selected sample of 55 participants, ensuring a representative cross-
section of the target population. A questionnaire was developed to gather detailed information,
comprising three demographic questions and ten questions focused on the subject matter. The
demographic questions aimed to contextualize the responses, while the subject-specific questions were
designed to probe deeply into the participants' experiences and perceptions regarding the support
provided by universities and governments.

Upon completion of the survey, the data collected were analyzed using statistical tools to generate
meaningful insights. These analyses provided a quantitative assessment of the support systems in
place, offering valuable information for understanding how institutions and governments can better

assist students in pursuing entrepreneurial careers.

4. FINDING AND ANALYSIS
Demographic Analysis
Gender
Gender Frequency | Percent | Valid Percent | Cumulative Percent
Female 32 58.2 58.2 58.2
Male 08 14.5 14.5 72.7
Prefer Not to Say 15 27.3 273 100
Total 55 100 100

Table 1: Gender
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(Source: Field survey)
According to table 1, 32 female contestants are taken part in this online survey. Therefore, 8

male respondents are allowed to take part in this section.

What is your gender?

l Female
BErarale
OlPrefer not to say

Figure 5: Gender

(Source: Field survey)

According to figure 5, the highest response rate contestants are belonging in female group.

Therefore, they have 58.2% response rate.

Age Group
Age Group Frequency | Percent | Valid Percent | Cumulative Percent
21 to 30 years 22 40.00 40.00 40.00
31 to 40 years 24 43.64 43.64 83.64
41 to 50 years 06 10.91 10.91 94.55
Above 50 years 03 05.45 05.45 100.00
Total 55 100.00 100.00

Table 2: Age Group
(Source: Field survey)

As per the age group, researchers are capable to identify the importance of this study.

Therefore, in this study, 24 respondents are belonging between 21 to 40 years age group.
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Age Group

M Business Developer
M Marketing Agent
Students

B Entrepreneur

Figure 6: Age Group
(Source: Field survey)

Response rate of the participants are collected by this age group. As per this study, the
highest response rate is 44.0%. After that, the lowest response rate is 5.0%.

Profession
Profession Frequency | Percent | Valid Percent | Cumulative Percent
Business Developer 14 25.45 25.45 25.45
Marketing Agent 18 32.73 32.73 58.18
Students 14 25.46 25.46 83.64
Entrepreneur 9 16.36 16.36 100.00
Total 55 100 100

Table 3: Profession
(Source: Field survey)
With the aid of graphical analysis, researchers are capable to identify the frequency of the

respondents. As per this survey, most of the marketing agents are taken part in this online method.

Profession

<n
-

Figure 7: Profession
(Source: Field survey)

M Business Developer
B Marketing Agent
Students

B Entrepreneur

As per the profession, the response rate of the contestants has to be collected. According to this

study, student category has 25.0% response rate. After that, 33.0% response rate is carried out by
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marketing agents.

Statistical Analysis
Descriptive Analysis

N Minimu | Maximu | Mean | Std. Skewness Kurtosis

m m Deviatio
n

Statisti | Statistic | Statistic Statisti | Statistic | Statisti | Std. Statistic | Std.

C C C Error Error
DV 55 4.00 9.00 7.2000 | 1.32497 | -0.730 | 0.322 | 0.135 | 0.634
IV1 55 3.00 9.00 7.4364 | 1.38462 | -1.666 | 0.322 | 3.849 | 0.634
Iv2 55 3.00 5.00 4.04 0.693 -0.048 | 0.322 | -0.848 | 0.634
V3 55 2.00 5.00 4.20 0.779 -1.345 | 0.322 | 2.521 0.634
IvV4 55 3.00 5.00 4.09 0.674 -0.109 | 0.322 | -0.729 | 0.634
Valid N 55
(List
wise)
Note:

(a) DV: Dependent Variable,
(b) IV: Independent Variable.

Table 4: Descriptive analysis of the variables

(Source: Field survey)

Table 4 was constructed following a descriptive analysis of the four parameters under consideration.

This table presents the minimum, maximum, and means values for each factor, providing a clear

statistical overview of the data. Additionally, the standard deviation for each variable is emphasized,

offering insights into the variability and consistency of the data. For the first factor, the analysis reveals

a mean value of 7.43 and a standard deviation of 1.38, indicating a moderate spread around the mean.

The second factor exhibits a mean value of 4.04, with a relatively low standard deviation of 0.693,

suggesting less variability in the data. The third variable shows a mean value of 4.20, paired with a

standard deviation of 0.779, indicating a slightly higher variability compared to the second factor.

These statistical measures provide a comprehensive understanding of the data distribution across the

variables, allowing for a more informed interpretation of the study's results. The highlighted standard

deviations, in particular, help to assess the reliability and consistency of the measured parameters.

Hpypothesis 1: There is a strong correlation between university programs and initiatives and the

success of entrepreneurial success:
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Model Summary®
Model R R Square | Adjusted R | Std. Error Durbin-
Square of the Watson
Estimate
1 0.3212 0.103 0.086 1.26664 1.678
ANOVA?
Model Sum of df Mean F Sig.
Squares Square
1 Regression 9.768 1 9.768 6.088 0.017°
Residual 85.032 53 1.604
Total 94.800 54
Coefficients®
Model Unstandardized Coefficients | Standardized

Table 5 provides a detailed overview of the regression analysis conducted on the factors under study.
This table plays a crucial role in highlighting the statistical relationships between the variables,
particularly through the model summary of the first variable. Within this summary, the R-value is
reported as 0.321, which signifies the strength of the linear relationship between the independent
variable (IV1) and the dependent variable (DV). The value of R square, also presented in Table 5,
further emphasizes this relationship. R square, a key indicator in regression analysis, quantifies the
proportion of variance in the dependent variable that can be explained by the independent variable. A
higher R square value suggests a stronger linear relationship between the IV and DV, indicating that a
substantial portion of the variance in the dependent variable can be attributed to changes in the
independent variable. The table underscores the importance of regression analysis in assessing the
relationships between variables, with the R-value and R square offering essential insights into the

strength and significance of these relationships within the study.
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Hpypothesis 2: The relationship formed between government policies and successful

entrepreneurship shows a positive correlation:

Model Summary®
Model R R Square | Adjusted R | Std. Error of | Durbin-
Square the Estimate Watson
1 0.3712 0.138 0.121 1.24189 2.597
ANOVA?
Model Sum of df Mean F Sig.
Squares Square
1 Regression 13.058 1 13.058 8.467 0.005°
Residual 81.742 53 1.542
Total 94.800 54
Coefficients®
Model Unstandardized Coefficients | Standardized
Coefficients t Sig.
B | Std. Error Beta
T A Aare 1 ~nn P ~ann

The table provides a detailed statistical summary of the regression analysis, with a particular focus on
the relationships between the variables. The R value for the variable is reported as 0.371, which
indicates the strength and direction of the linear relationship between the independent and dependent
variables. This R value suggests a moderate correlation, where the independent variable explains a
portion of the variance in the dependent variable. Furthermore, the table highlights the t value for the
variable, recorded at -2.910. The t value is a crucial statistic in regression analysis, used to test the
significance of individual predictors within the model. A t value of -2.910 indicates that the
independent variable has a significant but inverse effect on the dependent variable, suggesting that as

the independent variable increases, the dependent variable tends to decrease.

In the context of regression analysis, both R square and adjusted R square are critical measures that
assess how well the model fits the data. R square represents the proportion of variance in the dependent
variable that can be explained by the independent variables. A higher R square value indicates a

stronger correlation and suggests that the independent variables collectively explain a significant

IJWOS | Vol.2 No.11, November 2025 | https://ijwos.com 514



International Journal of Web of Multidisciplinary Studies

E-ISSN: 3049-2424

portion of the variance in the dependent variable.

Adjusted R square, on the other hand, provides a more accurate measure by adjusting for the number

of predictors in the model, ensuring that the R square value is not artificially inflated by the addition

of irrelevant variables. Together, these measures are essential for evaluating the model's explanatory

power and the strength of the relationships between the variables. A higher adjusted R square further

confirms a robust model fit and a stronger degree of correlation among the variables.

Hpypothesis 3: A strong correlation between resource availability and success in entrepreneurship

can be seen
Model Summary®
Model R R Square | Adjusted R | Std. Error of | Durbin-
Square the Estimate Watson
1 0.0142 0.000 -0.019 1.33728 2.055
ANOVA?
Model Sum of df Mean F Sig.
Squares Square
1 Regression 0.020 1 0.020 0.011 0.917°
Residual 94.780 53 1.788
Total 94.800 54
Coefficients®
Model Unstandardized Coefficients | Standardized
Coefficients t Sig.
B Std. Error Beta

The relationship among the variables in this study is assessed through hypothesis testing, which is

instrumental in identifying statistical associations. The table provided serves as a critical tool for

researchers, offering detailed statistical information that contributes to a deeper understanding of the

study's outcomes. According to the data presented, the R square value for the final component is

reported as 0.000. This indicates that the independent variables in the model do not explain any

variance in the dependent variable, suggesting no discernible linear relationship between these
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variables within this specific context.

Furthermore, the table highlights the t value for the variable, recorded at 0.104. The t value is a key
statistic used to determine the significance of the relationship between the independent and dependent
variables. A t value of 0.104 suggests that the variable has an insignificant impact on the dependent

variable.

Additionally, the table indicates a Beta value of 0.014, which reflects the strength and direction of the
relationship between the independent and dependent variables in standardized terms. A Beta value of
0.014 suggests a very weak positive relationship, implying that changes in the independent variable

have a minimal effect on the dependent variable.

Correlation Test

DV DV1 DV2 DV4 DV3
DV | Pearson Correlation 1 0.321 0.371 0.290 0.014
Sig. (2-tailed) 0.017 0.005 0.032 0.917
N 55 55 55 55 55
IV1 | Pearson Correlation 0.321 1 0.229 0.016 0.357
Sig. (2-tailed) 0.017 0.092 0.906 0.007
N 55 55 55 55 55
IV2 | Pearson Correlation 0.371 0.229 1 0.443 0.123
Sig. (2-tailed) 0.005 0.092 0.001 0.369
N 55 55 55 55 55
IV4 | Pearson Correlation 0.290 0.016 0.443 1 0.176
Sig. (2-tailed) 0.032 0.906 0.001 0.198
N 55 55 55 55 55
IV3 | Pearson Correlation 0.014 0.357 0.123 0.176 1
Sig. (2-tailed) 0.917 0.007 0.369 0.198
N 55 55 55 55 55

Table 8: Correlation test between different factors
(Source: Field survey)
A significant relationship among variables is determined through the application of a correlation test,
which measures the degree of association between dependent and independent components. This test
is essential for identifying the strength and direction of these relationships. Specifically, the correlation

test reveals the extent to which changes in one variable are associated with changes in another.

Table 8 provides critical insights into the significance of these relationships by presenting the
"significant" value for each variable under study. A key metric used in this analysis is the Pearson

correlation coefficient, which quantifies the linear correlation between variables. For a relationship to
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be considered significant, the Pearson correlation coefficient must exceed 0.8. A value greater than 0.8
indicates a strong positive correlation, suggesting that as one variable increases, the other variable also
tends to increase proportionally. The table underscores the importance of this threshold by
demonstrating that each variable must achieve a Pearson correlation coefficient greater than 0.8 to
establish a significant relationship. This requirement ensures that the statistical analysis provides
reliable evidence of meaningful associations between the dependent and independent variables,

thereby validating the study's findings.
5. DISCUSSION

Educated youths pursuing careers in business have the opportunity to acquire a variety of essential
skills with the support of universities and government initiatives. These skills include leadership,
communication patterns, and techniques for handling threats effectively. Universities and governments
play a crucial role in equipping these individuals with the competencies necessary to thrive in the

competitive business environment.
Role of Universities and Government Support

Universities are instrumental in offering a broad range of educational programs that enhance
entrepreneurial skills. They provide courses that cover leadership development, effective
communication, and strategic management, all of which are crucial for business success. Additionally,
universities often offer specialized training in areas such as marketing and business strategy. These
courses help educated youths understand market criteria, which is essential for fostering business
growth. Given the high level of competition in today’s market, modern marketing approaches, while

accessible, require a strategic mindset to implement effectively.

Universities also facilitate learning about supplier management, which is a critical aspect of running a
successful business. Through their networks, universities provide students with opportunities to
engage with suppliers, gain insights into supply chain management, and learn about the regulatory
frameworks that govern production. This knowledge is vital for managing relationships with suppliers
and ensuring compliance with industry standards. Government initiatives further enhance
entreprencurial support by helping educated youths build valuable connections with external
stakeholders, including prestigious business persons and suppliers. These connections are essential for
business development, providing entrepreneurs with access to potential partners, investors, and
customers. Government programs often include networking events, industry conferences, and other

platforms that facilitate interaction with influential figures in the business world.
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Mentorship Programs

Both universities and government agencies can establish mentorship programs that guide educated
youths on their entrepreneurial journeys. These programs offer tailored advice and support, helping
individuals develop personalized business plans and strategies. Mentorship is particularly valuable for
learning how to increase competitive advantages and manage a workforce effectively. Mentors provide
practical insights and share experiences that can help mentees navigate the complexities of starting

and growing a business.
Data Analysis and Findings

The analysis of data collected through surveys and other methods has been instrumental in
understanding the relationship between government and university support and entreprenecurial
success. The findings reveal a strong connection between the availability of funding and resources
from these institutions and the success rates of entrepreneurial ventures. Specifically, the data
highlights that adequate resources, including financial support, mentorship, and educational
opportunities, significantly contribute to the success of new businesses. The study has demonstrated
that there is a meaningful relationship between the independent variables (such as funding and
resources) and the dependent variables (entrepreneurial success). By analyzing this relationship,
researchers have been able to validate the hypothesis that support from universities and government
enhances entreprencurial outcomes. This analysis underscores the importance of continued investment

in both educational and regulatory frameworks to support aspiring entrepreneurs.
Government and University Contributions

Government programs aimed at fostering diversity and tackling inequalities play a crucial role in
creating a more equitable entreprencurial ecosystem. These programs are designed to address
disparities in access to finance, resources, and mentorship for underrepresented groups, including
women and minorities. By enacting laws that promote inclusion and diversity, governments can help
ensure that entrepreneurship is accessible to a broader range of individuals, thus creating a fairer
business environment. It is essential for governments to consider the long-term economic impacts of
their initiatives. Effective assessment should include evaluating the success of programs in terms of
job creation, economic growth, and the overall entrepreneurial climate. Governments should
continuously review and refine their strategies to maximize their positive impact on the economy and

support a diverse range of entrepreneurs.
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Universities also have a critical role in preparing educated youths for successful entrepreneurial
careers. The study highlights the importance of educational institutions in providing both theoretical
and practical knowledge. Universities should offer comprehensive programs that cover the
fundamentals of business planning, market analysis, and strategic management. By doing so, they
ensure that students are well-prepared to tackle the challenges of entrepreneurship and achieve their

business goals.
6. CONCLUSION

The rapid expansion of entrepreneurship holds significant implications in both social and
economic contexts, offering a transformative potential that can drive innovation, economic growth,
and societal development. This study explores the critical roles that universities and governments play
in supporting the entrepreneurial careers of business-educated youth. By providing guidance,
resources, and a comprehensive understanding of various business prospects, these institutions can
significantly influence the success and sustainability of entrepreneurial ventures. Universities are
pivotal in shaping the entrepreneurial mindset of students. Through structured curricula, mentorship
programs, and practical experiences, they equip future entrepreneurs with the essential knowledge and
skills needed to navigate the complexities of the business world. The study highlights how universities
contribute to improving entrepreneurship careers by fostering an environment that encourages
creativity, critical thinking, and risk-taking. These institutions not only provide theoretical knowledge
but also offer practical tools and resources that are indispensable for aspiring entrepreneurs. This
holistic approach ensures that students are well-prepared to face the challenges of entrepreneurship

and can effectively lead their ventures with a deep understanding of business dynamics.

The government's role, on the other hand, is equally crucial in supporting entrepreneurship. The study
emphasizes the importance of a robust regulatory framework that facilitates business operations and
provides entrepreneurs with the necessary legal and financial infrastructure. Government policies and
programs that promote entrepreneurship can create an enabling environment where young
entrepreneurs can thrive. This includes access to funding, tax incentives, and streamlined regulatory
processes that reduce barriers to entry for new businesses. By ensuring that these support mechanisms
are in place, governments can significantly enhance the chances of success for entrepreneurial

ventures, particularly those led by young, business-educated individuals.
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By providing the necessary support, these institutions can help young entrepreneurs build successful
careers, thereby contributing to broader economic and social development. The findings of this study
highlight the need for continued investment in entrepreneurial education and supportive government
policies, which are essential for nurturing the next generation of business leaders. The thorough
analysis conducted in this research provides a comprehensive understanding of the factors that drive
entrepreneurial success, offering valuable insights for policymakers, educators, and entrepreneurs

alike.
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