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1. INTRODUCTION

In recent decades, the Indian electronics market has witnessed a significant surge in the presence of
Chinese electronic products. Owing to their competitive pricing, rapid innovation, and large-scale
manufacturing capabilities, Chinese electronics have gained widespread acceptance among Indian
consumers. Products such as smartphones, consumer appliances, electronic components, and
telecommunications equipment from China dominate a substantial share of the Indian market. This
growing dependence on Chinese electronics has had a profound impact on the Indian manufacturing
sector.

The influx of low-cost Chinese electronics has intensified competition for domestic manufacturers,
particularly small and medium-sized enterprises, which often face challenges related to high
production costs, limited access to advanced technology, and infrastructure constraints. While this
competition has pressured Indian firms and contributed to import dependence and trade imbalances, it
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has also acted as a catalyst for modernization and efficiency improvements within the domestic
industry.

Recognizing these challenges, the Indian government has introduced several policy initiatives,
including the Make in India campaign and the Production Linked Incentive (PLI) scheme, aimed at
strengthening domestic manufacturing and reducing reliance on imports. The evolving dynamics
between Chinese imports and Indian production present both risks and opportunities for the growth of
India’s electronics manufacturing ecosystem. This study seeks to analyze the multifaceted impact of
Chinese electronics on the Indian manufacturing sector, focusing on its economic, industrial, and
policy implications.

Chinese electronics deeply impact India's sector by offering competitive pricing (due to
subsidies/scale) while simultaneously creating vulnerabilities through dependency on Chinese
components, equipment, and technical expertise, with recent Chinese export curbs on critical items
like rare earths disrupting India's production, job growth, and export targets, forcing India to seek
alternative suppliers and diversify its supply chains.

Negative Impacts (Challenges)

e Supply Chain Disruption: China's informal restrictions on capital equipment, rare earth
materials, and technical personnel hinder expansion in electronics, solar, and EV sectors,
causing production delays.

e Job & Growth Threat: Disruptions risk job losses (e.g., in audio/wearables) and jeopardize
India's goal to become a major smartphone exporter, impacting PLI scheme benefits.

o Strategic Dependency: India relies heavily on China for advanced machinery and key

components (like rare earth magnets), creating chokepoints.
e Competition & Trade Deficit: Chinese subsidies and large-scale production create price
pressure on Indian manufacturers, widening the trade deficit.
Positive Impacts (Opportunities/Responses)
o Driving Diversification: The challenges push Indian firms to find non-Chinese partners
(Taiwan, South Korea, Japan) and align with 'China+1' strategies.
e Government Intervention: The Indian PMO is focusing on securing rare earths, promoting
domestic magnet production, and reducing import bottlenecks.
o Boosting Domestic Schemes: India's Electronics Component Manufacturing scheme aims to
build local capacity and reduce reliance on imports.
e Forced Tech Transfer: India may relax FDI rules for Chinese firms only if they agree to
technology transfer Joint Ventures (JVs) with Indian partners.
Current Scenario
e India's electronics sector showed strong growth pre-2025 (e.g., smartphone production $64bn
in FY25), but recent Chinese actions are creating significant headwinds.
o Indian firms are actively seeking new partners and exploring domestic alternatives to mitigate
risks.

2. REVIEW OF LITERATURE

e Rao, N,, et al. (2014), the authors examine the scope and consumer behaviour toward Chinese
foods and products in the Indian retail market. The focus is on how liberalised FDI-permitted retail
(single- and multi-brand) and rising incomes, changing lifestyles and consumer segmentation
(managerial/professional; semi-skilled/businessmen; teenagers/students) influence demand for
quick-serve, convenient foods such as Chinese cuisine, momos, fast-food and other ready meals.
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Their findings suggest a growing preference among Indian consumers for convenient, fast-food
style Chinese meals, driven by busy lifestyles, rising incomes, and demand for hygienic, organised
retail conditions. They conclude that with proper segmentation and alignment to consumer
preferences (especially hygiene, convenience, income, and lifestyle), Chinese food and products
have significant market potential in India’s evolving retail landscape.

e Dewangan et al. (2024), the authors examine the impact of Chinese imports on Indian
manufacturing and retail sectors. Their focus is on how the flood of low-cost, mass-available
Chinese goods — ranging from toys and textiles to electronics and auto-parts — is displacing
Indian products in both domestic and export markets. They find that “Made in China” items are
capturing substantial market share across a broad array of sectors and causing negative
consequences for Indian businesses. The authors conclude that this trend threatens the viability of
domestic manufacturing and urges stronger policy or structural support to protect Indian industry.
The study underscores that unless domestic production capabilities are strengthened, the
proliferation of cheap Chinese imports will continue to erode India’s industrial base.

e Ran Zhang (2024), the author investigates how Chinese trade ceramics produced between AD
800 and 1900 became global commodities through maritime trade across the Western Indian
Ocean. The focus is a comparative statistical analysis of 15 well-defined types of Chinese ceramics
recovered from 216 archaeological sites, tracing production kilns, distribution networks, and trade
volumes. The findings indicate that the international success of Chinese ceramics depended not
only on mass production but significantly on quality, aesthetic appeal, practicality, and the ability
to adapt designs to market demands while overcoming logistical and production constraints. The
conclusion emphasizes that design adaptability combined with production scale and logistical
reach enabled Chinese ceramics to dominate global markets for centuries.

e Chakraborty and Henry (2019), the authors analyse how import penetration from China —
especially after China’s entry into the World Trade Organization (WTO) in 2001 — affected the
product variety of Indian manufacturing firms. The focus is on firm-product-year data across
multiple manufacturing industries, comparing before and after China’s WTO accession to estimate
causal effects of Chinese import competition. They find that increased Chinese imports lead to a
significant “product drop” or “creative destruction”, especially among smaller firms, which drop
peripheral products and focus on core ones; a 10-percentage-point increase in China’s share of
imports reduces product scope by 1.7-4.4%. The study also finds positive effects on firms
importing intermediate goods and evidence of internal factor reallocation. They conclude that
Chinese import competition forces Indian firms to streamline their product mix, concentrating on
core products and improving productivity, particularly for intermediate goods producers.

e R. K. Srivastava (2015), the author investigates Indian consumers’ perceptions and purchase
behaviour toward products from China, Taiwan, and Hong Kong. The focus is a survey among
200 respondents in Mumbai (with 180 valid responses), using a questionnaire to capture data on
which products consumers bought (mobiles, toys, food etc.), and how factors such as price,
quality, functionality, and country-of-origin image affected their purchase decisions. The findings
show that a majority of respondents had bought Chinese-region products, primarily because such
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products are affordable; among the regions, goods from Taiwan held a more favorable
“country-of-origin” image than those from China; mobiles, toys, and food items were most
commonly purchased. The conclusion suggests that for emerging markets like India, offering
affordable foreign products with acceptable quality and functional utility, along with favorable
country-of-origin perception, can be an effective market-penetration strategy for foreign
producers.

e William Greene (2006), the author analyses India’s external trade with a particular focus on trade
flows between India, the United States and People’s Republic of China. The paper examines how
China’s accession to the World Trade Organization (WTO) in 2001 transformed trade dynamics,
leading to China becoming India’s single largest source of imports by 2005, surpassing the United
States. Greene’s focus is on import-market response in India — especially how imports
concentrate in key tariff categories like computers, telecommunications equipment and parts
(under tariff chapters for electronic/telecom goods). The findings suggest a significant shift in
India’s import patterns, with Chinese goods capturing large market share in high-tech and
electronics imports, thereby eroding U.S. export dominance in those segments. The conclusion
stresses that China’s rise as a dominant supplier to India has reshaped competitive pressures in
Indian import markets, with implications for U.S.—India trade relations and global supply-chain
alignments.

e Angan Sengupta (2022), the author investigates how perceptions among young Indian adults
toward Chinese products — especially in the wake of the Doklam conflict — affect their purchase
behaviour in Indian markets. The focus is on a randomly selected sample of 339 educated urban
individuals (ages 18—40), analyzing via binary logistic regression the likelihood of buying
Chinese-origin products among respondents aware of Indo-China conflict. The findings show that
for many young Indians, product quality and price matter more than country-of-origin (COO);
however, those influenced by social-media calls to boycott Chinese products or concerned about
dominance of Chinese goods show significantly lower purchase intention. On the other hand,
individuals who already preferred Chinese products over Indian substitutes were less affected by
conflict-related animosity. The conclusion suggests that while geopolitical animosity can
influence consumer intention for some, overall purchase decisions are still driven largely by price,
quality, brand awareness, and availability — implying that Indian manufacturers (especially in
MSME sectors) may find opportunities if they offer competitive products.

e V. Kalyan Shankar & Rohini Sahni (2022), the authors examine how markets for Chinese goods
— including lamps, idols, lights, and other festival-related items — have surged in Indian festival
seasons, and explore what this influx means for consumer culture and identity in India. Their focus
is on ethnographic fieldwork and qualitative methods (participant observation + key-informant
interviews) in a city in India (Pune), analysing how these Chinese imports reshape festive
consumption practices and challenge traditional material-culture sensibilities. Their findings
suggest that Chinese festival-goods have deeply penetrated Indian markets and that many
consumers opt for them for reasons like variety, low price, availability and convenience — even
when traditional, Indian-made alternatives exist. The authors conclude that the “flood of Chinese
goods” in festival markets is not just an economic or trade phenomenon but a cultural shift: it
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reflects changing consumption patterns, commodification of religious/cultural artifacts, and a
hybridization of tradition and globalization in Indian festival-economy.

e Tanvi Shirsat (2019), the author examines how the “country of origin” (COO) effect particularly
for Chinese products — influences Indian consumers’ purchase behaviour, via a survey-based
case study in Pune. The focus is on understanding whether perceptions about China as
manufacturing origin affect whether consumers buy Chinese goods, using data from 252
respondents. The findings indicate that COO perceptions do influence purchase decisions to an
extent: products from “foreign” origin (here, China) face bias if the country image is negative but
product attributes such as price, quality, and functionality also play a strong role. The conclusion
suggests that COO remains a relevant factor, but its influence can be mitigated if the foreign
product offers good quality or competitive price, indicating that businesses aiming to enter India
must manage both country-image and product value proposition carefully.

e Yogesh D. Mahajan (2011), the author investigates how marketing strategies for Chinese
products have been applied in India, tracing their evolution from ancient, medieval to colonial and
modern periods. The focus is on analysing “4 Ps” — product, price, distribution and promotion
— plus transaction forms, to understand how Chinese-origin goods gained popularity and market
penetration in India. The findings suggest that Chinese products’ appeal in the Indian market stems
from their low cost, variety, availability, and marketing practices tailored to local conditions,
which allowed them to compete effectively with local products. The conclusion argues that
Chinese imports succeeded not only because of price—leadership and production volume, but
through strategic marketing (product design, distribution networks, pricing, promotion) adapted
to Indian consumers and contexts — thus enabling sustained presence of Chinese goods in Indian
retail.

e Siddiqui (2022), the author examines bilateral trade between India and China — particularly
focusing on how an abundance of Chinese imports (including toys and games) affects Indian
manufacturing sectors such as the toy industry. The focus is on trade data from 2005-2016,
analysing import patterns, import concentration from China, and the consequent stress on Indian
toy manufacturers. The findings suggest that heavy Chinese toy imports flooded Indian markets,
undercut domestic producers, and caused many small Indian toy-making firms to shut down,
indicating a “dumping effect” from Chinese products. The conclusion warns that such import
dominance distorts industry viability and underscores the need for supportive policies to protect
domestic manufacturing.

e Neelam Kinra (2006), the author examines Indian consumers’ attitudes toward local (Indian)
versus foreign brand names — exploring the “country-of-origin (COQ) effect” in the context of
rising foreign-brand availability. The focus is a face-to-face survey of 112 consumers in Lucknow
using semantic-differential scales for brand attitudes and the CETSCALE for ethnocentrism. The
findings show that foreign brands are generally perceived as higher in quality and accessible at
better price-quality tradeoffs, and despite some ethnocentric bias, consumers rated foreign brands
higher on attributes like technology, quality, status, and esteem than Indian brands. The conclusion
is that even in a context of nationalism or ethnocentrism, Indian consumers are not necessarily
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hostile toward foreign brands — foreign origin can even add perceived prestige/quality —
implying that marketers should emphasise product attributes (quality/technology) rather than just
origin

¢ Bloom et al. (2016), the authors examine the impact of increasing import competition from China
on broad measures of technical change — including patenting, IT adoption, and total-factor
productivity (TFP) — across firms in 12 European countries over 1996-2007. Their focus is on
firms highly exposed to Chinese imports after China’s accession to the World Trade Organization
(WTO) in 2001, exploiting the removal of product-specific quotas to identify causal effects. They
find that Chinese import competition triggered significant within-firm increases in innovation
(patents, R&D), IT intensity, and productivity, and prompted resource and employment
reallocation towards more technologically advanced firms. The authors conclude that, contrary to
the narrative of import competition solely harming firms, competition from China stimulated a
wave of technical upgrading and innovation among surviving firms, explaining roughly 14-15%
of Europe’s technology upgrading during 2000-2007.

e Deb & Hauk (2020), the authors examine how rising imports from China impact wage inequality
in India — specifically looking at differences between skilled vs unskilled workers and between
male vs female workers. Their focus is on whether the “import surge from China” alters relative
factor returns (wages) across skill levels and gender in the labour market. They find that Chinese
import competition has only a minor effect on the wage gap between skilled and unskilled workers,
but a significant effect on wage divergence between male and female workers, widening the
gender wage gap. They conclude that while import penetration alone does not substantially alter
skill-based wage inequality, trade-driven import shocks can exacerbate gender-based wage
inequality in India’s labour market.

e Ritu Narang (2016), the author investigates how Indian consumers differentiate between
domestic and Chinese goods amid a surge of Chinese imports. The focus is on examining the roles
of ethnocentrism, consumer animosity, social status, and personal self-esteem in shaping purchase
intentions toward Chinese products. The findings show that, contrary to expectations,
ethnocentrism does not significantly influence animosity or purchase intention, and social status
likewise has no significant effect; rather, personal self-esteem and consumer animosity do
influence purchase intentions toward Chinese goods. The conclusion is that for Indian consumers,
unlike in many developed markets, attitudes toward foreign products are not driven purely by
ethnocentric bias psychological factors like self-esteem and animosity matter more which has
implications for how marketers should position foreign products in emerging markets.

e Ahmed (2012), examines how the widespread influx of low-priced Chinese goods into India
impacts local industries and consumer buying patterns. The study focuses on the marketing
strategies, production advantages, and price-competitiveness that enable Chinese products to
dominate Indian markets. Findings show that Chinese manufacturers leverage low production
costs, innovation, variety, and well-planned distribution to attract India’s highly price-sensitive
consumers. The paper concludes that Indian SMEs are losing market share due to limited
innovation and higher production costs, making them unable to compete effectively. It emphasizes
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that SME-friendly reforms and improved domestic competitiveness are essential to safeguard
Indian industries from Chinese market invasion.

e Kanzarkar (2020), investigates how mass-produced, low-cost Chinese goods — often sold at
dumping prices — impact the Indian steel industry and explores the role of anti-dumping duties.
The paper focuses on the legal framework (under GATT 1994) for anti-dumping measures,
reasons behind imposing duties on Chinese imports, and evaluates their effectiveness in protecting
domestic steel production. Findings show that Chinese steel imports have significantly distressed
Indian producers, leading to imposition of duties, yet the protective effect is limited due to
enforcement challenges and global trade pressures. The conclusion suggests that anti-dumping
duties, while necessary, are insufficient on their own and should be complemented by stronger
policy support, improved domestic competitiveness, and better monitoring. The study warns that
without comprehensive industry-friendly policies, dumping from Chinese imports will continue
to threaten Indian industrial sectors like steel.

o Deepak Pandey et al. (2019), the authors explore which factors influence the purchase intention
of Indian consumers toward organic food. The research focuses on data from 200 Indian
organic-food consumers, using a semi-structured questionnaire and applying Confirmatory Factor
Analysis (CFA) followed by path analysis to test a proposed structural model. Their findings show
that the measurement model fits well, meaning the underlying constructs are valid, and the
structural model reveals significant relationships predicting purchase intention.

o Ali et al. (2020), investigate the consequences of a widespread boycott of Chinese-made products
in India — evaluating whether banning Chinese goods would yield the intended economic or
social benefits. The study uses mostly secondary data from trade reports and other sources to
analyse import patterns, market dependence, and sector-level vulnerabilities. Their findings
indicate that many sectors in India — electronics, toys, household items — are heavily dependent
on Chinese imports, and a blanket ban could disrupt supply chains and consumer access. The
authors conclude that while calls to “Ban China products” may stem from patriotic or emotional
responses, policy decisions should be guided by economic data and balanced trade-dependence
considerations, rather than populist sentiment.

e Dash et al. (2025), the authors examine how Indian steel manufacturers can counter the flooding
of inexpensive Chinese steel imports by adopting advanced digital production systems. The focus
is on evaluating different Cyber-Physical Production and Operations Systems (CPPOS) using a
fuzzy TOPSIS multicriteria decision-making method to identify the most suitable digital solution
for Indian steel production. Their analysis finds that “digital twins” emerge as the most effective
CPPOS option — offering improved predictive maintenance, process optimization, and cost
reduction, which strengthen competitiveness.

3. RESEARCH METHODOLOGY
Conceptual Model:
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Statement of the Problem:

Understanding the impact of Chinese electronics on India’s manufacturing sector is essential to
assess its implications for employment, technological self-reliance, and long-term industrial
development. This study seeks to analyze the extent of this impact and identify strategies to
strengthen domestic manufacturing competitiveness. While these imports have improved
affordability and accessibility for Indian consumers, they have also posed serious challenges to
the domestic manufacturing sector. Indian electronics manufacturers struggle to compete with
Chinese firms due to differences in scale, cost efficiency, technological advancement, and supply
chain integration. This has led to reduced market share for local producers, increased dependence
on imports, and slower growth of indigenous manufacturing capabilities.

Research Gap:

While several studies have examined India—China trade relations and the growing dependence on
Chinese electronic imports, most existing research focuses primarily on trade volumes, price
competitiveness, and consumer benefits. Limited attention has been given to the long-term impact
of Chinese electronics on India’s domestic manufacturing capabilities, particularly in terms of
technological upgrading, supply-chain development, employment generation, and firm-level
competitiveness. Moreover, there is a lack of empirical, sector-specific studies that analyze how
small and medium-sized Indian electronics manufacturers are affected compared to large firms

Objectives of the Study:

To examine the extent of Chinese electronics imports into India and their market share.

To assess the challenges faced by Indian electronics manufacturers in competing with Chinese
products.

To evaluate the impact of Chinese electronics on employment, technological innovation, and
domestic production capacity in India.

To analyze government initiatives, such as Make in India and PLI schemes, aimed at
strengthening the Indian electronics manufacturing sector.
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Hypothesis of the Study:

e Ho (Null Hypothesis): The influx of Chinese electronics has no significant impact on the
growth, competitiveness, or sustainability of the Indian manufacturing sector.

e H: (Alternative Hypothesis): The influx of Chinese electronics has a significant negative
impact on the growth, competitiveness, and sustainability of the Indian manufacturing sector.

e Hoi: Chinese electronics imports do not significantly affect the market share of Indian
electronics manufacturers.
Hiui: Chinese electronics imports significantly reduce the market share of Indian electronics
manufacturers.

4. RESULT & DISCUSSION:

Decoding the country’s electronics manufacturing journey
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The specific study titled "Impact of Chinese Electronics on Indian Manufacturing Sector - An
Empirical Evidence” was not directly found in the search results. However, general research and
empirical evidence on the subject highlight several key results and discussion points regarding the
effect of Chinese electronics on the Indian manufacturing sector.

Key Results and Discussion

1. Intense Price and Quality Competition:

e Result: The Indian market is flooded with Chinese electronic products known for their variety,
low cost, and mass availability, making them popular among consumers.

o Discussion: This influx creates significant price competition that domestic Indian
manufacturers struggle to match. China has developed an edge over India in both production
efficiency and technological proficiency, largely due to factors like low labor costs, a strong
business ecosystem, and state support, which allows for large economies of scale.

2. High Import Dependence and Supply Chain Risks:

e Result: India's electronics manufacturing sector has a high dependence on Chinese

components, capital goods (machinery), and intermediate products.
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o Discussion: This dependence leaves the Indian manufacturing ecosystem vulnerable to supply
chain disruptions, especially during geopolitical tensions. Recent events, such as informal
Chinese restrictions on critical equipment and technical personnel travel restrictions, have
resulted in production delays, increased operational costs, and an estimated $15 billion in
production losses over four years for Indian manufacturers.

3. Impact on Domestic Industry and Job Market:

e Result: The dominance of "Made in China" products has negatively impacted local Indian
businesses, pushing Indian products out of both domestic and international markets.

e Discussion: The unorganized and small-to-medium enterprise (SME) segments in India are
particularly affected, facing hurdles in access to capital and investment in advanced machinery
needed to boost productivity. This has led to job cuts in the sector.

4. Technological Disparity and Infrastructure Gaps:

e Result: The growth of India's manufacturing sector has been hindered by legacy issues such as
inflexible labor laws, infrastructural impediments, and lower labor productivity compared to
China.

e Discussion: While China has invested heavily in technological upgradation and a highly
productive labor market, India has lagged in adopting advanced technologies like robotics and
digital production systems. The growth of the Chinese electronics industry is attributed more
to technological progress and independent R&D than just efficiency improvements.

5. Policy Implications and Future Outlook:

e Result: Indian government initiatives like "Make in India" and the Electronics Component
Manufacturing Scheme (ECMS) aim to boost domestic capacity and reduce import
dependence.

e Discussion: For these policies to succeed, manufacturers need to focus on improving
competitiveness factors, while the government must build a conducive environment for
business, address policy mistakes, and focus on improving technological efficiency on the
supply side. Foreign investment is increasing (e.g., Foxconn expanding operations), indicating
potential for future growth if supply chain risks are managed and domestic capabilities are
strengthened.

Value Chain in the Electronic Industry

Software Product
Developm upgrade
ent

Hardware Installatio
Developm n
ent
Product

Electronics Mfg. value Forward supply chain -
Product realization chain Product deployment

Chinese electronics significantly impact India's manufacturing by creating intense price
competition (dumping, subsidies), causing supply chain disruptions (export curbs on
components/machinery as geopolitical tools), and fostering strategic dependency, while
simultaneously creating opportunities for "China+1" diversification, driving India's "Make in India"
& PLI schemes, and boosting its own electronics exports (especially phones) despite challenges,
leading to a complex mix of pressure and potential growth for Indian producers.
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Negative Impacts:

e Competition & Dumping: Chinese government subsidies and excess capacity allow them to
sell electronics cheaply, hurting Indian MSMEs (Micro, Small & Medium Enterprises).

e Supply Chain Vulnerability: India relies heavily on China for components (like rare earths,
key parts) and manufacturing equipment, leading to production delays and increased costs
when China restricts exports.

e Geopolitical Weaponization: China uses supply chain disruptions (restricting engineers,
equipment) to slow India's manufacturing growth, impacting major players like Foxconn and
India's export targets.

o Trade Deficit: India's large trade deficit with China in electronics and components strains its
economy.

Positive Impacts & Opportunities:

e "China+1" Strategy: Global companies are diversifying away from China, benefiting India,
though infrastructure gaps remain.

e Growth in Indian Exports: India's mobile phone production and exports have surged, making
smartphones a top export, partly due to shifted global value chains.

o Policy Response: Schemes like PLI (Production-Linked Incentive) aim to boost domestic
component manufacturing, with companies seeking non-Chinese partners (Taiwan, Korea,
Japan).

e Tech Transfer Potential: India seeks JVs (Joint Ventures) with Chinese firms for technology
transfer, balancing investment with local capacity building.

Overall Dynamic:

China's electronics dominance presents a dual challenge: intense pressure on local manufacturers
through low-cost imports and supply weaponization, while simultaneously acting as a catalyst for
India's 'Make in India' initiatives and efforts to build self-reliance in the electronics sector, often
through partnerships and indigenous development

5. CONCLUSION

The influx of Chinese electronics into the Indian market has brought both opportunities and challenges.
While consumers benefit from affordable and diverse electronic products, Indian manufacturers face
significant competitive pressure, particularly in terms of cost, technology, and market reach. This has
contributed to reduced market share, slower technological advancement, and potential setbacks in
employment growth within the domestic electronics sector. Government initiatives such as Make in
India and the Production Linked Incentive (PLI) schemes offer promising support, but their
effectiveness depends on consistent implementation, innovation promotion, and capacity building
among local manufacturers. Addressing these challenges requires a multi-pronged strategy, including
policy support, technological upgrades, and skill development, to ensure that India can strengthen its
electronics manufacturing ecosystem and reduce overdependence on imports.

FURTHER SCOPE:

e Expansion to Other Sectors: The study can be extended to analyze the impact of Chinese imports
on other sectors of Indian manufacturing, such as automotive, pharmaceuticals, or machinery.

e Technological Innovation Analysis: Future research could explore how Indian electronics firms
can adopt new technologies, automation, and R&D strategies to compete more effectively with
Chinese products.

e Longitudinal Studies: A long-term study could assess trends over multiple years to understand
the evolving impact of Chinese electronics on market share, employment, and domestic
production capacity.
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Policy Evaluation: Further research could examine the effectiveness of government schemes like

Matke in India, PLI, and import regulations, identifying best practices and areas for improvement.

Consumer Behavior Insights: Future studies could focus on the purchasing preferences of Indian

consumers and how they influence domestic manufacturing competitiveness.
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